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In the Name of Allah,
Most Gracious, Most Merciful
Allah will

Raise up to suitable ranks
And degrees, those of you
Who believe and who have

Been granted knowledge

And Allah is well acquainted
With all ye do”.

*) Abodullah Yussif Ali, The
Holy Quran, Text Translation
and Comment,(Kuwait : That
El-Salasil,1989)1509, lyat 11,
Sura,Mujadila, or The Woman Who
Pleads.
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Inasmuch as Al-"'Ameed [Pillar] Abualfadhal Al-
"Abass cradles his adherents from all humankind, ver-
ily Al-"Ameed journal does all the original scientific re-
search under the provisos below:

1. Publishing the original scientific research in the var-
ious humanist sciences keeping pace with the sci-
entific research procedures and the global common
standards; they should be written either in Arabic
or English and have never been published before.

2. Being printed on A4, delivering a copy and CD

having,approximately, 5,000 - 10,000 words under

/) simplified Arabic or times new Roman font and be-
® ing in pagination.

8.3\ 3. Delivering the abstracts, Arabic or English, not ex-

ceeding a page,350 words, with the research title.

;7), For the study the should be Key words more few
“ words.

\ 4. The front page should have; the name of the re-
searcher / researchers, address, occupation, (Inglish
& Arabic), telephone number and email, and taking
cognizance of averting a mention of the researcher
/ researchers in the context.

5. Makinganallusiontoall sourcesinthe endnotes,and
taking cognizance of the common scientific proce-
dures in documentation; the title of the book and
page number.

6. Submitting all the attached sources for the mar-
ginal notes, in the case of having foreign sources,
there should be a bibliography apart from the Ara-
bic one,and such books and research should be ar-
ranged alphabetically.
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7. Printing all tables, pictures and portraits on attached
papers, and making an allusion to their sources at
the bottom of the caption, in time there should be a
reference to them in the context.

8. Attaching the curriculum vitae, if the researcher co-
operates with the journal for the first time, so it is to
manifest whether the actual research submitted to
a conference or a symposium for publication or not.
There should be an indication to the sponsor of the
project, scientific or nonscientific, if any.

9. For the research should never have been published
previously, or submitted to any means of publica-

) {

/ tion; in part, the researcher is to make a covenant \
© ifying the ab ioned o)
s\ certifying the abovementioned cases. /1
3 10. In the journal do all the published ideas manifest @
() the viewpoints of the researcher himself; it is not )
ﬂ/ necessary to come in line with the issuing vicinity, in \Q
© time, the research stratification is subject to techni- Q)
\ cal priorities. g

11. All the research studies are to be subject to Turnitin.

12. All research exposed to confidential revision to
state their reliability for publication. No research re-
trieved to researchers; whether they are approved
or not; it takes the procedures below:

a: A researcher should be notified to deliver the
meant research for publication in a two-week pe-
riod maximally from the time of submission.

b: A researcher whose paper approved is to be ap-
prised of the edition chief approval and the eminent
date of publication.
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or depth,before publishing, the research are to be
retrieved to the researchers to accomplish them for
publication.

d: Notifying the researchers whose research papers
are not approved; it is not necessary to state the
whys and wherefores of the disapproval.

e: A researcher destowed a version in which the
meant research published, and a financial reward.

13. Taking into consideration some points for the publi-
cation priorities, as follows:

a: Research participated in conferences and adjudi-
cated by the issuing vicinity.

(& b: The date of research delivery to the edition chief.
N\
8.3 c: The date of the research that has been renovated.

(?) d: Ramifying the scope of the research when pos-

’/ sible.

S\Q 14. With the researcher is not consented to abort the
) process of publication for his research after being

submitted to the edition board, there should be

reasons the edition board convinced of with proviso

it is to be of two-week period from the submission
date.

15. It is the right of the journal to translate a research
papre into other languges without giving notice to
the researcher.

16. You can deliver your research paper to us either via
Al.Ameed Journal website
http://alameed.alkafeel.net, or Al-Ameed Journal
building (Al-Kafeel cultural association), behind Al-
Hussein Amusement City, Al-Hussein quarter, Holy
Karbala, Iraq.
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In the Name Of Allah
Most Compassionate, Most Merciful

... Al-Ameed Pulpit ...

Praise and thanks be to Him for whatsoever He
grants; bless He creates, wisdom He bestows, it is to
witness the One and the only One He is and our master
is Mohammed, His creature and messenger and peace
be upon him, his immaculate progeny and chosen
companions.

Now...

Here it is to meet the readership under the shade
of a constellation of studies in the Al-"Ameed journal,
twenty-first edition, and to hope that the targets of
research and scientific promotion both the edition
and consultation boards broach are to be culled in
line with the nth ranks of prominence to serve the
community. However the current edition embraces
certain papers congested with issues linguistic, social,
religious, historical and psychological to be entitled as
the Husseinist Pulpit as Fidelity Portal to the Prophet
and his Progeny for the importance of such a niche in
transpiring the culture of the Ahlalbayt (Peace be upon
them ).In time there are many challenges, intellectual
and media ones, that is why it is quite a must to revert
into the Husseinist discourse incarnating the sense of
virtues, moderation and tolerance. It is to hope that the
dear readership finds edification and epistemic pleasure
and invite them to contribute in the coming editions
and files .Allah is for success.
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Abstract

The primary objective of pragma-rhetorical devices is persua-
sion that can be defined as being able to change ones’ thoughts and
feelings towards a particular subject. Imam Ali Bin Abi Tabil (P.B.U.H)
used these pragma-rhetorical devices in his speeches which are col-
lected in Peak of Eloquence (Nahj al-Balagha). The current study
aims at making pragma-rhetorical analysis of some of Imam Ali’s
speeches delivered under the topic of moral teachings. The results
show that Imam Ali highly used these pragma-rhetorical devices
with the aim of persuading the audience to adhere to these moral
teachings.
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1. Introduction

Rhetoric is “the energy inherent in emotion and thought, trans-
mitted through a system of signs, including language, to others to
influence their decisions or actions” (kennedy, 1991: 7). He suggests
that when we express emotions and thoughts to other people, we
tend to do that with the intention of persuading them, thus we are
engaged in rhetoric (ibid.). The centrality of rhetoric is persuasion
though it may be used for aesthetic of language or clarity of expres-
sions. More than twenty-five hundred years, the Greeks noted that
rhetorical discourse sought persuasion. Wenzel (1990: 13) states
that rhetoric seeks to “alter an audience’s views in the direction of
those of a speaker or writer.”

Rhetorical pragmatic is a link between pragmatics and rhetoric.
Pragma-rhetorical devices are tropical figures of speech that an au-
thor or speaker use to convey to the listener or reader a meaning
with the goal of persuading him or her to consider a topic from a
different perspective.

Imam Ali’s speeches were collected in one book entitled “Peak
of Eloquence” (Nahj al-Balagha). It contains all his quotations,
prayers (Du’as), sermons and speeches of moral teachings. These
speeches have the spirit of the rhetoric of the pre-Islamic as well as
the charm of prophetic era.

This study aims at applying the concept of pragmatic rhetorical
devices to analyse the speeches of Imam Ali delivered under the
topic of moral teaching. To associate Imam Ali’s speeches delivered
to teach morals with the aim of persuasion is an innovative contri-
bution to this study. Imam Ali, in his speeches, does not say words in
vain. Every single word said by him, comprehended, and perceived
by his followers has its own aim and function.
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2. Rhetoric and Persuasion

Rhetoric original status was in the work of Aristotle. Aristotle
defines rhetoric as “the faculty of observing in any given case the
available means of persuasion”(cited in Murphy, 2006: 864). He
opens his book by saying that it is not enough to know what to say,
the speaker must also know how to say it. He calls for ‘distinctive-
ness’ of language which is achieved through the use of devices such
as metaphor, pun, hyperbole, and so on.

According to Aristotle in his Rhetoric, metaphor, among other
types of tropes, is the main part of rhetorical strategies aiming at
accomplishing persuasion. Persuasion, as the main aim of rhetoric,
is accomplished by the use of three ‘proofs’: ethos, the credibility of
the speaker; pathos, the emotions of the audience; and logos, the
arguments used (ibid.).

Bitzer (1968/1999: 219) argues that rhetoric is capable of modi-
fying the addressee’s mind if persuaded to do so. He states that:

A work of rhetoric is pragmatics, it comes into existence for the
sake of something beyond itself; .... In short, rhetoric is a mode
of altering reality,... The rhetoric alters reality by bringing into
existence a discourse of such a character that the audience, in
thought and action, is so engaged that it becomes mediator of
change. In this sense rhetoric is always persuasive.

The term ‘persuasion’ has been defined differently by so many
linguists and scholars in correspondence to their interests and pur-
poses.

Stevenson (1944:70), who was the first to put the theory of per-
suasion, observes and studies how selection of terms with emotive
meanings can be a persuasive argumentation tactic. He links the
use of emotive language to persuasion by offering a theory that can
explain how persuasion works as argumentation tactics that can be
used by a speaker to manipulate audience (cited in Walton, 2005:
162).
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Persuasion can be defined linguistically, apart from psychologi-
cally, as the use of language in an intended communicative way that
affects how others think, feel, and/or act toward some object, per-
son, group or idea (Cegala, 1987: 13). The main aim of persuasion is
to build personal ties with the audience and to establish and main-
tain social connection between the speaker and the recipient.

Apart from using rhetorical linguistic devices which result in
flouting Grice’s maxims, there are other approaches by which per-
suasion takes place. Of these different approaches is the psycho-
logical approach.

The persuasive discourse as defined by Lakoff (1982:11) is the
nonreciprocal “attempt or intention of one party to change the be-
haviour, feelings, intentions, or viewpoint of another by communi-
cative means.” Later Lakoff (ibid.: 28) puts further condition for the
text to be persuasive by saying that “unidirectionality in communi-
cation is a sufficient requisite to define a discourse as persuasive.”

Mills (2000: 2) agrees with Lakoff and defines persuasion as
“the process of changing or reinforcing attitudes, beliefs, or behav-
iour and it is built on a foundation of logic and reason.” The audi-
ence responds to persuasive messages, as Mills (ibid.) suggests, in
two ways: thoughtfully and mindlessly. We listen thoughtfully when
we listen carefully to what the persuader is saying, and we respond
to the messages mindlessly when we do not have the time, motiva-
tion, or ability to listen (ibid.).

Recent rhetoricians, like Kennedy (2007: 7), Walton (2007:2),
and Dave (2008: 12) agree that ‘rhetoric’ is a strategy designed to
persuade a targeted audience. In fact, “rhetoric has at times been
understood simply as the study of persuasion” (Herrick, 2012: 3).
If the person is aiming at persuading others, he is employing the
techniques of rhetoric. Everyone uses rhetoric to accomplish per-
suasion in everyday activity so that “human beings are rhetorical
beings” (ibid.: 5). It is not the way of deceiving people but, rather,
as Kennedy (2007: 27) argues, that even those who have faith in
their objectives and try to establish justice and truth are in need to
rhetoric when they face the public audience. Thus, rhetoric is not
a means of misleading the audience but a means of reaching truth
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and confidence. Many linguistic choices are available in rhetoric to
communicate thoughts and attract the audience and convince and
persuade them within a particular context. Walton (2007:5) claims
that the use of language for specific reasons, as to persuade or at-
tract someone, is an argument and classified under the study of
rhetorical pragmatics.

-&(P*/())%A

3. Rhetorical Pragmatics

The concept of rhetorical pragmatics is early referred to by Wal-
ton (2004: 21) as “the use of a proposition to carry out a goal in
an argument or to make language very effective within a particular
context as through the use of figures of speech.” The logical proper-
ty of pragmatic effect, as Walton claims, is to successfully convince
or persuade a respondent.

The relationship between pragmatics and rhetoric is deeply
rooted. What makes rhetoric fall within the scope of pragmatics,
as Sadock (2006: 318) asserts, is the suitability of language within a
particular situation regarding various contextual factors as the main
area of pragmatics.

Pragma-rhetoric’s crucial goal is to link rhetoric with pragmat-
ics and combine at the same time communicative intention and
persuasive intention. It is very clear that these two intentions are
at different levels. We need first the fulfillment of communicative
intention, then the fulfillment of persuasive intention. By means of
the satisfaction of the communicative intention, one can get the sat-
isfaction of a persuasive intention. Thus, rhetoric includes many
pragmatic strategies to communicate in a given situation.

3.1. Rhetorical Pragmatic Strategies

Rhetorical pragmatic strategies include argumentation appeals
and rhetorical figures of speech. These are considered as powerful
tools of deviation that characterize rhetorical means combined with
pragmatic devices.
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3.1.1. Argumentation Appeals

The relationship between rhetoric and argument can be seen
through their aim of persuasion. Many rhetoricians (Emeren and
Grootendorst, 2004: 43 and Walton, 2007: 127) for instance, ex-
plain arguments as rhetorical means of persuasion by pragmatically
appealing to the emotional state of the listener (pathos), the char-
acter of the writer (ethos), or to the reason itself (logos):

1. Ethos

It is the rhetorical pragmatic strategy that refers to the ability to
persuade which is directly affected by the credibility of the person.
Credibility is the degree to which a statement, a person, and / or a
company is perceived to be ethical, trustworthy, and sincere. It is
strongly related to the audience’s perception of how believable a
speaker is. It is an attitude that exists in the mind of the audience
(Walton, 2004: 171).

2. Pathos

Pathos is a term that is sometimes referred to as “emotional
appeals”. Emotions, as Walton (ibid.) indicates, move us to act
and motivate us to do things. Emotional appeals are intended to
make listeners feel afraid, compassionate, proud, angry, shameful,
and the like. As such, the appeal to pathos is directed towards the
emotions of the audience. In many situations, emotion remains the
most powerful persuasive factor. Where logical arguments some-
times fail, emotions often have the power to motivate people to
respond and act.

3. Logos

The third rhetorical pragmatic strategy of the argument is the
appeal to reason or what is referred to by Walton (ibid.: 332) as the
logical appeal (logos). It is the best standard one can reasonably
hope to achieve in any natural argument when s/he provides an
evidence of a particular proposition.

Kennedy (2007: 4) points out that logos refers to the internal
consistency of the message, the clarity of the claim, the logic of its
reasons, and the effectiveness of its supporting evidence. The im-
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pact of logos on an audience is sometimes called the argument’s
logical appeal.

3.1.2 Figures of Speech

McQuarrie and Mick (1996: 3) argue that any proposition can
be expressed in a variety of ways. One of these ways is the use of
rhetorical figures of speech. There are many figures of speech that
can be viewed from different linguistic fields, such as phonology,
syntax and pragmatics. The figures of speech that are suitable for
this study are pragma-rhetorical ones in that they flout the conven-
tional maxims within particular contexts. They implicate the speak-
er’s intended meanings as different from the literal ones.

Levinson (1983: 109) asserts that a figure of speech is an artful
deviation from the norms. It occurs when an expression shows a de-
viation from conventional communication either in form or in con-
tent. The figures that are related to the subject of the current study
are those showing content deviation such as metaphor, understate-
ment, overstatement, pun and rhetorical question. To deviate from
the norm is to flout maxims of conventional interaction which, in
turn, gives rise to many pragmatic figures of speech (ibid.: 110).

McQuarrie and Mick (1996: 3) classify figures of speech into
two types: Schemes and Tropes. A figure of speech in the schematic
mode involves a deviation from the ordinary pattern or arrange-
ment of words. It is a change in the standard word order or pattern,
e.g., repetition, ellipsis. By contrast, a figure of speech in the tropic
mode involves a deviation from the ordinary and principal significa-
tion of words, e.g., pun, hyperbole (ibid.). For the purpose of this
study, only tropes are appropriate since their pragmatic consider-
ation helps to advance the ideas of the present work as they are
rhetorical pragmatic strategies from the specifications of flouting
Grice’s maxim in given situations.

1. Tropes

McQuarrie and Mick (1996: 6) consider tropes as figures of
speech that provide hearers with incomplete or vague information.
They imply messages that do not mean exactly what they are. To

V?‘%ﬂ?@é’- 26 Jumadaalthniea 1438 March 2017
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effectively comprehend these messages, hearers are required to in-
fer and resolve the inconsistencies within the messages and assign
the appropriate subjective meaning. McQuarrie and Phillips (2008:
6) distinguish two types of tropes: destabilization and Substitution.
Destabilization tropes include pun and metaphor and substitu-
tion tropes include overstatement, understatement, and rhetorical
question.

A. Destabilization tropes

The pragma-rhetorical operation of destabilization tropes, as
Mulken (2003: 119) sees, involves the use of an expression whose
meaning is indeterminate in its context. These destabilizers are pun
and metaphor:

1. Pun

Bussmann (1996: 968) regards the destabilizer as a pragmatic
strategy of ‘word play’ in which a word or phrase unexpectedly and
simultaneously combines two unrelated meanings. Pun evokes dis-
parate meanings in context where each applies differently.

2. Metaphor

Davis (1998: 12) thinks that the rhetorical pragmatic strategy of
metaphor is to depend on flouting the maxim of quality. It suggests
a comparison between two different entities to arouse imaginative
interpretation of one in the light of the other. McQuarrie and Phil-
lips (2008: 8) identify metaphor as a substantial or fundamental re-
semblance between two terms. One does not expect to see these
two terms associated but does so in a pragmatic way that opens up
new implications.

Harris (2005: 5) defines metaphor as to compare two different
things by speaking of one in terms of the other. Unlike a simile or
analogy, metaphor asserts that one thing is another thing:

Example: Then Jesus declared, “I am the bread of life.” --John
6.:35 (ibid.)

B. Substitution tropes

The pragma-rhetorical operation of substitution is referred to
by McQuarrie and Mick (1996: 6) to be a selection of an expression
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that requires an adjustment by the message recipient in order to
grasp the intended meaning. Mulken (2003: 116) states that in this
type of tropes, one says something other than what is meant and
relies on the recipient to make the necessary correction while Leech
(1983: 145) considers substitution, as a rhetorical pragmatic strat-
egy, a case where a speaker’s description is stronger than the actual
situation. It is detected from the flouting of the maxim of quantity.

~&(P«/()>%A

Within destabilization, the meaning may go different, while in
substitution, it sways in a scale. For the pragma-rhetorical end of
this study, three types of substitution tropes are considered. They
are rhetorical question, understatement and overstatement:

1. Rhetorical Question

Sathoff (2002: 3) states that rhetorical questions are probably
as old as public speaking itself. This technique, as Abrams (1993:
183) asserts, is often used in persuasive discourse, i.e., for pragma-
rhetorically persuading someone of a truth without argument.

Harris (2005:3) defines rhetorical question as a questions that
“is not answered by the writer, because its answer is obvious or
obviously desired, and usually just a yes or no. It is used for effect,
emphasis, or provocation” (ibid.).

Anderson (2007: 12) considers this rhetoric strategy working on
pragmatics as it flouts the maxim of quality and does not expect an
answer. It is seen as a question that is meant to have an obvious
answer and can be interpreted and reformulated as a declarative
sentence expressing a proposition.

2. Understatement

This pragma-rhetorical figure of speech is recognized by Cruse
(2006: 186) as generating implicatures through saying something
different from what the writer/ speaker intends to convey. He (ibid.)
considers understatement as a statement of the quantity or inten-
sity of something that is less than what its natural state is. It is the
opposite of overstatement but similar in the flouting of the maxim
of quantity.

-~
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Harris (2005: 5) defines understatement as a means which
“deliberately expresses an idea as less important than it actually
is, either for ironic emphasis or for politeness and tact.” When the
writer’s audience can be expected to know the true nature of a fact
which might be rather difficult to describe adequately in a brief
space, the writer may choose to understate the fact as a means of
employing the reader’s own powers of description. For example,
instead of endeavoring to describe in a few words the horrors and
destruction of the 1906 earthquake in San Francisco, a writer might
state.

Example: The 1906 San Francisco earthquake interrupted busi-
ness somewhat in the downtown area.(ibid.)

3. Overstatement

Allan (1993: 80) points out that this figure of speech involves
deliberate exaggeration for pragmatic effect to increase impact or
to attract attention.

4. The Model of the analysis

The tropical figures of speech, namely; Metaphor, Rhetorical
Question, Overstatement, understatement, and Pun are the model
of the analysis of the pragma-rhetorical figures of speech. A sta-
tistical analysis of these figures of speech are to be made to show
the frequency of each figure in the speeches and which one scores
higher frequency.

5. Data

The data of the analysis includes five speeches delivered by
Imam Ali under the topic of moral teachings. Out of these speeches,
the researcher will identify and explain the five types of pragma-
rhetorical devices adopted for the purpose of analysis. The speech-
es of this study and their translations are selected from the Peak of
Eloquence (Nahj al-Balagha) (on-Line).

6th Year . 6th Volume . 21 Edition 29 -‘&?@\@F <

= %@ﬂ»@%) AMEED Quarterly Adjudicated Journal ~@ ’//[‘/q) C';\\» ) &



,)\

S

-&@,/())%A

]

©%- AMEED Quarterly Adjudicated Journal = E =2 C*-f//?g\\

aﬂ Qe

-

(L

€

(8 Aio\@q) Asst. Prof. Rufaidah K. Abdulmajeed

1- Speech no. 1
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(Al-Islam.org: on-line)(YA =3 $dad )

Surely this world has turned its back and announced its departure
while the next world has appeared forward and proclaimed its
approach. Today is the day of preparation while tomorrow is the
day of race. The place to proceed to is Paradise while the place
of doom is Hell. Is there no one to offer repentance over his _faults
before his death? Or is there no one to perform virtuous acts be-
fore the day of trial? Beware, surely you are in the days of hopes
behind which stands death. Whoever acts during the days of his
hope before approach of his death, his action would benefit him
and his death would not harm him. But he who fails to act dur-
ing the period of hope before the approach of death his action
is a loss and his death is a harm to him. Beware, and act during
a period of attraction just as you act during a period of dread.
Beware, surely I have not seen a coveter for Paradise asleep nor
a dreader from Hell to be asleep. Beware, he whom right does
not benefit must suffer the harm of the wrong, and he whom guid-
ance does not keep firm will be led away by misguidance towards
destruction. Beware, you have been ordered insistently to march
and been guided how to provide for the journey. Surely the most
frightening thing which I am afraid of about you is to follow de-
sires and to widen the hopes. Provide for yourself from this world
what would save you tomorrow (on the Day of Judgment) (ibid.).
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Type of the device

The expression

Metaphor

Speech No: 1

SLINTaES Sleall ,.Jt 5 15
Today is the day of preparatlon while
tomorrow is the day of race

o JIAE 2
he whom guidance does not keep
firm will be led away by misguidance
towards destruction

Sl
you have been ordered insistently to
march and been guided how to provide

for the journey

S5
the most frightening thing which | am
afraid of about you is to follow desires
and to widen the hopes.

153555
Provide for yourself from this world

RS
Tomorrow

Rhetorical
question

o L %
o 4er . 15 %
5[5 gilat e LSBT

Is there no one to offer repentance
over his faults before his death

soie 150 o2 ¥
Or is there n6 one to perform virtuous
acts before the day of trial

Overstatement

¢15% 3575 & G B
Surely this world has turned its back
and announced its departure

oL £33 L B a1 3
the néxt world has appeared forward
and proclaimed its approach
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Analysis of the speech:

-&(P*/())%A

1. Metaphor

SE2NT3 Sl 30 &y

Imam Ali uses this metaphoric image considering metaphor as
the main strategy of rhetoric aiming at accomplishing persuasion.
The word ((a,:.“) does not mean ‘today’ spe;ciﬁcally. It means life in
which people run to gain their livings and (l.&)‘tomorrow’ does not
mean the next day, it means the other world after death. It is a way
of making comparison between two different meanings to arouse
imaginative interpretation of one in the light of the other. He tries
to tell Muslims that their ultimate aim in their lives is to prepare
themselves just like the athletes in the race while tomorrow means
the other world will be the day of racing to gain rewards.

(174

o ) W INE o 22

The verb (,2) (led away) is used here with the word (Js\.a))

(misguidance) in a way that shows ‘misguidance’ as a human being

leading others to destruction if it is not confronted by guidance. It

is a fundamental resemblance between two terms. It suggests that
the two dissimilar things in situations are the same.

oAl
It means life just like a journey which needs Muslim to prepare
for it all and every necessary equipment and food.

NENNAY
The word (J»¥1) (hope) is an abstract noun that cannot be

seen or it is not tangible thus can not be measured. It is a meta-
phoric image to say that ‘hope’ is wide.
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153555
Imam Ali orders his followers to provide themselves with virtu-
ous deeds and sincere faith in God in a metaphoric comparison be-
tween traveling for long time, which needs food and tools, and the
life which should be a place for equipping oneself with all necessary
needs to prepare himself for the other world.

RS
Tomorrow means the other world. The metaphoric image is
that this life is as if today and the other world is tomorrow. It is quite
clear that metaphor is a figure of speech containing an implied com-
parison. Here, it is a comparison between a word in its ordinary us-
age and its application to another. It suggests that the two dissimilar
things in situations are the same.

2. Rhetorical Questions

K S T S A T4 T E
w&wde%bﬁb|

P © oo e

On surface, this sentence is seen as a question but in fact, it is
a declarative sentence which expresses a proposition. It dose not
meant to have an obvious answer. Imam Ali does not want hearers
to answer this question but he intends to propose this statement
to attract hearers’ attention to the importance of repentance from
sins. The answer is not expected because he does not ask a deliber-
ate question. He wonders whether people are aware of the impor-
tance of meeting God in the Doomsday free of sins. This happens
only if he/she asks forgiveness of God before death. This rhetorical
guestion flouts Grice’s maxim of quality and flouting maxim is done
with the intention of persuasion.

s 5 4 Joe ¥
What is said for the previous sentence can be said here. Imam
Ali does not mean to ask his audience, but inversely he wonders if
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there is someone who wants to submit good deeds in his life before
leaving his life and standing in front of God with his sins. This seems-
to-be a question is reformulated as a declarative sentence.

-&(P*/())%A

3. Overstatement

@ -
w7

135 S35 &3l G B8

Imam Ali in this sentence uses a kind of overstatement. He says
that this world has turned its back and announced its departure
and in fact this world has still existed and has not departed. It is a
deliberate exaggeration for pragmatic effect to increase the impact
or to attract the attention of the hearers. He means that this world
does not last forever. Everything will vanish and disappear soon. He
intentionally makes this kind of exaggeration to persuade people to

overcome their hopes in life and look forward for the other world.

oL E5 515 LI 6251 iy
Imam Ali continues using the éxaggeration and says that the
next world has appeared forward and proclaimed its approach as if
the next world is shown in front of the hearers. One, when hearing
this saying, imagines that the next world would be next time. This

overstatement is to persuade Muslims not to hold tightly with this
world.

2. Speech no. 2

AL AV SN DI PSPPI T L AU IR T I S-S S DA e s (S
355 Ol Led op3las f slsl Ll G ads Y Al dedl ces Bl
p :
(7 - 2 - OXP ,//o N e ’/ﬁ. . }/’fa.:« <o // 42 -
BUE 58 o3l e 2 (B AR gld55 I b (5105 bl 18T BT s Jbl et
.
.

(Al-Islam.org: on-Line) (*A =3 idad )

Doubt is named doubt (al-shubhah) because it resembles truth. As
for lovers of Allah, their conviction serves them as light and the
direction of the right path (itself) serves as their guide; while the
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enemies of Allah, in time of doubt call to misguidance in the dark-
ness of doubt and their guide is blindness (of intelligence). One
who fears death cannot escape it nor can one who loves eternal
life secure it. (ibid.)

Type of the device The expression

R A[PCRE Y (P
As for lovers of Allah, their convic-
tion serves them as light

b S o gluss
the direction of the right path (it-

Metaphor self) serves as their guide

while the enemies of Allah, in time

of doubt call to misguidance in the

darkness of doubt and (their guide
is blindness) (of intelligence)

Speech No: 2

ERE Oy (e
One who fears death cannot es-
cape it
G el s
nor can one who loves eternal life
secure it

Overstatement

3. Speech no.3

G s s i G & ST B NG Gl a6 5y g

’39 /.. - & o7

Lag.lé-lyél@&@JJAl’”’ ’LJ,MIM!,S\Mlu¢u, t:;;,zn.u.!;
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J.Zj.él;i,l.g.a.u5.”‘9wlflwcht;jij%li;jwld‘}ﬁd”»mlr.g.bﬁ‘:.é
e o}/‘ -~ o~
.9.3.1.!1‘_;453.4?\!0»\.@.«9; 53 le s
(Al-Islam.org: on-Line) (¢\ (..ZJ idad)

O people! Surely loyalty (fulfillment of pledge) and truthfulness
are twins. I do not know a better shield (against the assaults of
sin) than it. One who realizes the reality of return (to the next
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world) never betrays. We are in a period when most of the people
regard betrayal as wisdom. In these days the ignorant calls it ex-
cellence of cunning. What is the matter with them? Allah may de-
stroy them. One who has been through thick and thin of life finds
the excuses to be preventing him from orders and prohibitions of
Allah but he disregards them despite capability (to succumb to
them and follows the commands of Allah), while one who has no
restraints of religion seizes the opportunity (and accepts the ex-
cuses for not following the commands of Allah) (ibid.).
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Type of the device The expression
XA é?}faé;:\l
loyalty (fulfillment of pledge) and
truthfulness are twins
ddias; I b o5 8
One who has been through thick
and thin of life finds the excuses

Z
PR

Je! AT
the ignorant calls it excellence of
cunning

Metaphor

;Lé—lo.i;
Excellence of cunning

[WRCEA]
most of the people regard betrayal
as wisdom

Speech No: 3

5, 87z 5
P o
i (EPENA

Rhetorical ques- What is the matter with them? Al-

tion lah may destroy them
L S LIS
| do not know a better shield
(against the assaults of sin) than it
Overstatement 551 4l 25 "'4'” 9“53 J,L"“"‘ i;

bt
We are in a period when most
of the people regard betrayal as

wisdom

4. Speech no. 4

P
P
86, 4 e
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(Al-Islam.org: on-Line) (V% =3 idad)
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May Allah bless whoever listens to a point of wisdom and retains
it, when he is invited to the right path he approaches it, he follows
a leader (by catching his waist band) and finds salvation, keeps
Allah before his eyes and fears his sins, performs actions sincere-
ly and acts virtuously, earns treasure of heavenly rewards, avoids
vice, aims at (good) objectives and reaps recompense, faces his
desires and rejects (fake) hopes, makes endurance the means to
his salvation and piety the provision for his death, rides on the
path of honour and sticks to the highway of truth, makes good use
of his time and hastens towards the end and takes with him the
provision of (good) actions.

Type of the device The expression

o3 435
aims at (good) objectives

Lo 57715
reaps recompense

1

o2 {;.333 i\}i }}@
faces his desires and rejects (fake)
hopes
Makes endurance the means to his
salvation

Metaphor 563 52 6353‘3
Makes piety the provision for his
death

B o5
Rides on the path

S R (A AT
the path of honour and sticks to
the highway of truth
Ja 5335
takes with him the provision of
(good) actions.

Speech No: 4
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J&Y1 5563 J.QJJ /
Overstatement makes good use of h|s tlme and
hastens towards the end

5. Speech no. 5

35,88 58 6 s 36 B Sl BB N1 6,888 T 6 5k 6
ok oK Hhe 155056 ek LS5
ATy ke & oo SE 5 58 G5k SO Sl o odi3555 08 53,5 T s
G 5 B 55 B3 o 5 e 6 5 54 6
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(Al-Islam.org: on-Line) (The Qualities Of A Faithful Believer)
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“So whither are you going to” (Qur’an, 81:26) and “how are you
then turned away?” (Qur’an, 6:95; 10:34; 35:3; 40.:62). Ensigns
(of guidance) are standing, indications (of virtue) are clear, and
the minarets (of light) have been fixed. Where are you being taken
astray and how are you groping while you have among you the
descendants of the Prophet? They are the reins of Right, ensigns
of Faith and tongues of truth. Accord to them the same good posi-
tion as you accord to the Qur’an, and come to them (for quench-
ing the thirst of guidance) as the thirsty camels approach the wa-
ter spring. O people learn this saying of the last of the Prophets:
“He who dies from among us is not dead, and he who decays (af-
ter dying) from among us does not really decay”. Do not say what
you do not understand, because most of the Right is in what you
deny. Accept the argument of one against whom you have no ar-
gument. It is I. Did I not act before you on the greater thaqal (ath-
thaqal al-akbar, i.e. the Qur’an) and did I not retain among you
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é‘;\% the smaller thaqgal (ath-thaqal-al-asghar, i.e. the descendants of
% the Prophet)? I fixed among you the standard of faith, and I taught

you the limits of lawful and unlawful. I clothed you with the gar-
ments of safety with my justice and spread for you (the carpet of)
virtue by my word and deed. I showed you high manners through
myself. Do not exercise your imagination about what the eye can-
not see or the mind cannot conceive (ibid.).

Till people begin thinking that the world is attached to the
Umayyads, showering its benefits on them, and leading them to its
clear spring for watering, and that their whip and sword will not be
removed from the people. Whoever thinks so is wrong. There are
rather a few drops from the joys of life which they would suck for a
while and then vomit out the whole of it (ibid.).

Type of the device

The expression

Metaphor

Speech No: 5

3 AMEED Quarterly Adjudicated Journal /6 N €7 I\

S
They are the reins of Right

ensigns of Faith

ERMATE i
tongues of truth

oblasl ougll 5933
as the thirsty camels approach the water
spring

Al E.éas I
| clothed you with the garments of safety

J533 U35 e R (55355
spread for you(the carpet of) virtue by my
word and deed.

SN 3155 (55315
| showed you high manners through myself.

3
2T 0 33 %5 W5 %
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showering its benefits on them

% 088 2L
koo (B85
&F leading them to its clear spring for watering
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L eads ;,:u
So whither are you going to

8708 :-,
RYCG T
how are you then turned away

02 ) e - of
u-’l’
Where are you belng taken astray

5 ses LiS 5
and how are you groping

A J.B:JL %3 Jasf 1
Did | not act béfore you on the greater
thaqal (ath-thaqal al-akbar, i.e. the Qur'an)
S S B
most of the Right is in what you deny
U;J;LA&;;‘;,:} ‘,.J,L.wuwu,,;ﬁ;
Jg
Understatement He who dies from a/m'ong us is not dead,
and he who decays (after dying) from
among us does not really decay

.uﬂwmb ’t‘;,i:..mwuu,.uwa@‘},
There are rather a few drops from the joys
of life which they would suck for a while

and then vomit out the whole of it

Rhetorical Question

-
;Gf

Overstatement

Pun

1. Understatement

It is the only understatement in these speeches:

Imam Ali here tells his followers that he who dies from among
us is not dead, and he who decays (after dying) from among us
does not really decay. This understatement generates implicatures
through what he intends to convey to his hearers. This understate-
ment makes the quantity or intensity of the image less important
than what its natural state is.

He may choose to understate the fact as a means of employing
the reader’s own powers of description
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2. Pun

-&.@,/()%A

It is the only pun in these speeches:

It is an unexpectedly and simultaneously combination of two
unrelated meanings. The word (ils) in Arabic text is a clear pun but
when translated into English, it looses its originality. The verb (Lal)
in Arabic collocates with the word (&) , the result will be “pro-
nounce a sentence.” Another meaning of the verb (kil) is “throw-
ing up” or “vomiting” and the word (ds)‘s other meaning is “the
whole”.

Punning here is with the two words (ki) and (ils): the first
meaning is “pronounce a sentence” and the second meaning is “to
vomit out the whole of life.” In other words, he says that life is noth-
ing but rather a few drops of joy they would suck for a while then
vomit it out.

6. Results and Discussion

The results of the analysis will be listed in the following table:

No. | Types of figures of speech | Frequency | Percentage
1 Metaphor 30 % 62.5
2 Overstatement 8 % 16.6
3 Rhetorical question 8 % 16.6
4 Pun 1 % 2.0
5 Understatement 1 % 2.0
Total 48

1. Metaphor scores the highest frequency in comparison with
other figures of speech. It is used (30) times out of (48) devices,
in the percentage of %62.5. Overstatement and rhetorical ques-
tions score (8) times each in the percentage of %16.6 while pun
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®
. . A
and understatement score (1) time each in the percentage of f‘D
%2.0. 3

2. These findings prove that Imam Ali highly used metaphor and
intended deliberately to present his moral teachings in meta-
phorical images to arouse imaginative interpretation of these
images in his audience’s minds. The aims behind using meta-
phorical images are to create persuasion inside each of them
and to structure the perceptions and understanding of his re-
cipients.

3. The overstatement used by Imam Ali is to create an exaggerat-
ed image in the mind of his listeners to imagine the catastrophic
consequences of violating the moral teachings stipulated in the
Islamic law (Al-Shareea).

4. The rhetorical questions are used by Imam Ali not for seeking
information as typical questions do but to make some rhetorical
effect on the audience. Imam Ali does not seek answers because
the answers are already clear to him and to the recipients. The
purpose of such questions is mainly to emphasize the known
answer and to stir some emotions. Rhetorical questions thus
emerge a means of presenting a statement not as the speaker’s
personal opinion, but because of the common ground which
explains their persuasive effect.

5. Pun and understatement used by Imam Ali score once in the
selected speeches. This indicates that he was speaking directly
without making lesser presentation of facts.
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7. Conclusion
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1. The goal of speaking is to persuade and to accomplish per-
suasion where pragmatic rhetorical devices represented by
pragma-rhetorical figures of speech should be available. These
figures of speech are shown in Imam Ali’s speeches of moral
teachings. They score various frequencies with the main aim of
persuading the audience.

2. The analysis of the data denotes that the pragma-rhetorical
figures of speech are used by Imam Ali. He resorted to the fig-
ures of speech of metaphor, overstatement, understatement,
rhetorical question and pun bearing in his mind the idea of
persuading his hearers of the truth stated in these speeches of
moral teachings.

3. Metaphor scores higher frequency among other figures of
speech for the purpose of stirring the audience’s emotion and
drawing an imaginative images close to the audience’s minds
in order to make them comprehend his lessons and to comply
with these moral teachings.

@3- AMEED Quarterly Adjudicated Journal /6 N &7 I\

:ﬂ@\\.

-

(&

S

¢

*?‘%ﬁ@ﬁ’- 44 Jumadaalthniea 1438 March 2017



References

. Abrams, M.H. (1993) A
Glossary of Literary Terms.
London: Holt, Rinehart and
Winston, Inc.

. Allan, K. (1993) Encyclopedia
of Language and Linguistics.
(ed.) Brown K. Amsterdam:
Elsevier.

. Anderson, T. (2007) Critical
Thinking and Informal Logic.
New York: Humanities E-
Books.

. Bitzer, Lloyd (1968) “The Rhe-
torical Situation,” in Philoso-
phy and Rhetoric 1. Reprinted
In J.L. Lucaites et al. (eds.)
Contemporary Rhetorical
Theory, 217-225. (1999) The
Guilford Press: New York.

. Bussmann, Hadumod
(1996) Routledge Dictionary
of Language and Linguistics.
London: Routledge.

. Cegala, D. J. (1987) Persuasive
Communication: Theory and
Practice. 3rd ed., Edina, Mn:
Burgess International.

. Cruse A. (2006) A Glossary of
Semantics and Pragmatics.
Edinburgh: EUP.

. Dave, L. (2008) Subliminal
Persuasion. New Jersey: John
Wiley & Sons Inc.

6th Year . 6th Volume . 21 Edition

A Pragma-Rhetorical Analysis of Some of Imam Ali’s ...

10.

11.

12.

13.

14.

15.

16.

17.

Davis, W. (1998) Implicature.
Cambridge: Cambridge Uni-
versity Press.

Emeren, V. and Grooten-
dorst, R. (2004) A Systematic
Theory of Argumentation.
Cambridge:CUP.

Herrick, A. James (2012) The
History and Theory of Rheto-
ric. London: Routledge.

Kennedy, G. (1991) On
Rhetoric: A Theory of Civic
Discourse. Oxford: Oxford
University Press.

Kennedy, G. (2007) On
Rhetoric: A Theory of Civic
Discourse. Oxford: Oxford
University Press. (2ed. ed.)

Lakoff, Robin. (1982) ‘Persua-
sive Discourse and Ordinary
Conversation, with examples
from advertising.” In Deborah
Tannen, (ed.), Analyzing Dis-
course: Text and Talk. George-
town: Georgetown University
Press.

Leech, G. (1983) Principles of
Pragmatics. London: Long-
man.

Levinson, Stephen C. (1983)
Pragmatics. Cambridge: Cam-
bridge University Press.

McQuarrie, E. and Mick, D.
(1996) ‘Figures of Rhetoric in

F)

45 oo

0

Lo

s Vq@)ﬂ@%’ AMEED Quarterly Adjudicated Journal ~\@ ///4,3 ﬁ O a



<)

=S

-&(P*/())%A

Q.

-

a

Qop

e
(8 -
(\/’%\1

18.

19.

20.
) 1.
A
W
9 2.
)
=
[=}
Bt
: =
=}
Q
g
R
A
<
N
}
3 25
}
(5]
=
(o4
a
=
=
S
<
%

7R 46

Advertising Language.’ Journal
of Consumer Research (4), pp
424-438.

McQuarrie, E. and Phillips, B.
(2008) Go Figure. New York:
BPD.

Mills, Harry (2000) Artful
Persuasion: How to Command
Attention, Change Minds, and
Influence People. New York:
AMACOM.

Mulken, V. (2003) Analysing
Rhetorical Devices in Print
Advertisement. Philadelphia:
John Benjamins Company.

Murphy, J. J. (2006) ‘Rhetoric:
History. In Jacob L. Mey (ed.)
(2009) The Concise Ency-
clopedia of Pragmatics. 2ed
ed. Oxford: Elsevier Ltd., pp.
864-867.

Sadock, J. (2006) ‘Speech
acts’. Chicago University Jour-
nal. (231), pp 318.

Stevenson, C. L. (1944) Ethics
and Language, New Haven:
Yule University Press.

Walton, D. (2004) Informal
Logic. Cambridge: Cambridge
University Press.

Wenzel, Joseph (1990) ‘Three
Perspectives on Argument’

In Robert Trapp and Janice
Schuetz (eds.) (1990) Per-
spectives on Argumentation:
Essays in Honor of Wayne

26.

27.

28.

Asst. Prof. Rufaidah K. Abdulmajeed

Brockriede. Prospect Heights,
IL: Waveland. Nahjalbalagha.

http://www.aqgaedalshia.
com/books/nahjalbalagha/
khotab/index.htm retrieved
on 1.9.2016. Al-Islam.org.
Nahjul Balagha Part 1, The
Sermons.

https://www.al-islam.org/
nahjul-balagha-part-1-ser-
mons/sermon-28-surely-
world-has-turned-its-back
retrieved on 1.12.2016 Harris,
R.A. (2005) “A Handbook of
Rhetorical Devices”.

http://www.virtuasalt.com/
rhetoric.htm. retrieved

on 12.11. 2016 Sathoff, R.
(2002) “The Use of Rhetorical
Question.” URL: http://www.
Project magazine.com/feboz/
personal.htm. Retrieved on
15.10. 2016.

Jumadaalthniea 1438 March 2017



e @l ol £
Gl G g A el &l
SV b L G 5Y)
.L?ol*a::'-\“

o sald i LS 6 (5 sl
Gl e L LY

gLa.\U:Jl VJ’KJQ"" Slae-! £p
o shall £ A1 EIS S nalr

Sl i Golo jiar o e
Lp AN a5 4 e

s LY 3 e il

Asst. Prof. Rufaidah Kamal
Abdulmajeed

College of Education For
Women

English Department
University of Baghdad

£EED o gl €270\

% pleall plST Lo D11 BLY

’s’a;g.&u;io}mm%@w
dra sl e gt 3 ags

PR PN PRE Wh RO
Vav¢

Balendly olem Y1 S g2s
p el 2y A1 LS 2 o) L
S dnslor 3 3 goall

dgre &b sl uidl O SSY)
Onaldall slae

A Pragma-Rhetoric
Analysis of Some Imam
Ali's Moral Teachings
Speeches

Y4

Yo

AR

Yy

19




Gl Lo s 5]
M G S 55 0
ol B A ES 6 63 Al
o) e L 3L

gﬁf‘ﬁlwlﬁcﬁw >.p
Gl g o el 7\ IS
LSl &y ) o

B S e s e

S el S a3l dmsl
BV bl o 01 ol
o) el 5 o Sl ks ]
o ids . bl bl dxals
0L e sle o gl

S o da Bl L)l
il O e s
AU ikl dnal L gad

o 7 elB el 5561253
oy YIS | sl dxel>
Lol )

st e sl edlde s
o Rl e . (15,

76D ol €N

Ly —— A\

r\YoA.A'\MZ;MI\.,‘L,«.SI

& 1|J:;l| ol @ﬂ!wm

FN 55 3 e
gb}y‘}%&i'\-ﬂ

230 do ¥l B ol s
ST AN M 85 o5l (g

Al s 3 5 581 gl Jol
A (Al o) ol ol
S

) e gl glﬁ;étt.w

Y

ov

a\

VYo

\ov

144







A g . £
@g ” - - J@
= o

RN V4| PN L

3 | el g (oAl Lo fo Sadl s conil Lo (Lo b e
Yl e ples el VT gy Ll o o gee o0
oot 10 Lo O 5 el Gy 3 Y o 5 el Y] 1Y O sl
wloesls cp alll T fe s alde asdluy dbl Sl sl e gan 5
e do Ll L el

S BTSSR T VR INPCN - [P HE P
S Gadl 332 OF Lol g0l o 2l (o3l s 5154
S Gl Obeodass & 2l s pLaaa Yl Oladl o g 5
G 85l el Sl el dI s s ol ol
Slow V1 o & pme B Lo 1n Usie o) 85 ¢ ol Lok
gl LoVl &l Gy dadadl Lsle 3 e 5 A
;prmp@f,éﬁ\@yww\ﬂ%w,
JLE POTRTIREER R IPTN IR [Py RV WP
ST el g gl 5 AN Lol e Sl 30 ) ol B
et Wl Bl ol Ul oY1 ZedeN ol & S
O b pmaledly DtV g dleaill Glas JS gl gm
Q) o2 505 &b yan ey 3450 sl a3 6521 613301 a2

%\?f . 5 TR i 3 94 ; %
Y cGd gl Lo bl g . Aes )l Lzlabs g Al slael (9 45 Ll \.
( D

) b

R e e (Y~ ) e






g o Coame Nl By

Republic Of lrag i
Ministry Of Higher Education % (I3 Susges
Scientific Research gralad Saliy  Jal ot G Gy
Research and [eeelapment S a5 0
L ‘{."ILL‘E_‘,I"L_'.' et ) sk
o eabe i s
o e A a0 S o [ ot il
i 5 - K-
HE
I‘:;_,_&_ﬂ.. ;} .:',-J-I.I..,ill',
law\{-;_'

ERAAATERT B R B L L AR PR TR R I P T L NP
b il (ISEN] ol o 20 e [ el Blad] oae sl | iy s TNV
BEPRN V1 R PLS LR DN I T I

e
et gl 28 dwns 450

ARy Al il el
T h R
il JJHA.‘;H;'\-—-J ®
[ .
wowwrddirng.eom {874 R0 ahg Fmail wienuledred eddires com

T o FARAOEE FiE Ll e [ udigh







e sty SEDDCETIN— @I

(f\’)df%ﬂ (7‘)
e sodlala dal e 2ol d il Sbu VIl Ol b2 (O %)

BRI 2 e s s 25 e
AN el ] s O3l s A SV (o
Sl me clebwal (] sl bs 25 13 e Sl
e Ll Laslae] e | shory S caoudl
sl 855 5 055 oo Ll iy 2055801 SLYI G
o2 Al ol
B L T R R T N e 16
Dl Al 3 el VY
ooV i o Al ol 230 3 38 ,Lall Sl Y
ol el ey i 0B (2
Ao o AN S Y1 s 5,6 (2
23 Sl (S wlbu YT oY s (s
RPN RN [T URPINRY:
0555 O de ol 3la L s Sl V) ol
iy oS 550 (g (8 sl Bke IO
S Al slusl 35, il & el dan 5 Aleal) 3£ .10
U g N s 2
LoSoudl ! Al s 2SIV 500 e &gl Jo 50T
& gl )8l e Jo I -pealameed.alkafeel.net
305 (Bl VIOl e Al s 15 2L (LS S
QU oS ot PR k) il

o
o

(G

X
=

[Sg

¢

R e e (Y~ ) e



e sty SEDDCETIN— @I

(f\’)df%ﬂ (7‘)
e D Gy hal bl e ot pslall doly Coddl sy 1 9

5oLall 430 o dlaine e La5B OLas il j5lian 5 4o
S Sl LAY G AN slae] G ol 5 el
O 3 el T el (8 S|

SLids cw;waébjg&ou,n\wﬂjbdﬂ,@\@u Y
SLlLaE me wop3bae sl oytaae (] ISl Jaud
A G L seb

oo Oslay S U1 OIS 13] Lakall 8 edl n Bend GULL A
B ol O 13 b et oF ades (LY 5 el Al
QLS lbleel o oy Ty s 1 250 U] 035
ool fpon il dale 1 T e g & ol
co3lde] (g saeladl

By A1 ) Lo od s Lisles 2505 Cmdl 0,50 Y OF .4
-&Qimﬁﬁﬁ@u‘&j o A

Vs dgils T e dladl 35y il ISGY) s
5 ety QMo der Bl der sy e 55 pall s
s ol gl sl SbuY)

Turnitin saladl IS Y el 1 Ladznd) Yl C‘a;' A

s Y5 2l Lt So 0L (5 7w o s Sl s N Y
Fs des e J Lol 2 Tl Lol ] & ol
RV PRI
bl s I3 22l A0 sl sy el &l

\2)

X

-

[Sg

¢

R e e (Y~ ) e



o Uomll 3 tdl del 3 5

SLLT o 315 A ) L) gl el 5 s

oY) Fadadl SuY 2y () A2 25 5 sl

VI byl s g

poball oV2 & AoVl Ledall Sl Al 2 Y
@l glast 5 colall Gl g p 5205 1 de Sl A5LSYY
S el sl LSy Ule Lede 5l
Lo 8 G 4 A1 A

o Bl Bey (M) o o Lshe JoYI pdn Y
Lot (dadS (Ve v =0, 00 ) 5oy CD radke 0
Sdaazs | 5 wltiall 3 5 ol e Simpelied Arabic

iSOV AL 2T il AL el el s Y
(ol O e I3 (g g2 OF Lo Atams oeis 550 (3 IS
ol 552 01 e ialS (¥00) 5 5um Ll 0,505
bl ol IS e

il go g Ul el Jo ol e LY il g 22 O 8
Ll B o3 55 (AN 5 4y padl GealdL) Jondl g
(ol o 3o Ul vl S5 pueslel jo a5 S
s eyt al o

AT 2 A el bl sl L slall Jf JLeg Lo
BN PRPRJC | P B PEU RN US (18 PV P PRTCR
Aedall 0855 SN el £ 2 0L

o

=0
Gl

Q

7

-

(oa

¢

u)A‘ Y e = (= i\
TS\ R\ &Y



ey X R
¢ (N
g PR %
éﬂL:J‘ O e J-:E-“
8358y dos s Lld
FRPERN
Flo bz dole il 5
st) Lg:u L}ﬁb J.?U
GorSIY) &5l
B F e —

mﬁ\ﬁu?;(wb.us:
Lo ) a0
(o Gl /83L Vo ald 2 1 2US) Gk Joiie D o3 p
(sl sl /2 71 JS) Gl o o BUS e 5 A
& R SSY Al g3
(ol Bralr [E5LYY o ghald By 1 2S) gbeadl 3 005 5
(o Bmalor / E5LY1 o lald 2 01 2JS) (g 9w s (651 e g

sl y G|
ool

Y e et sl g e

o
thih,
A o N
< \5
1 ¥
d_. b
oy R 2




oy DTN,
4 )
C§L 4%5
< SN

(ol ol il 852401 1)
27 8 S
¢M|J,AAL|J¢9¢:L&IJ?PQ‘_,~&J
s s K
(DS dmalr (e 4y o 43 e bo)

2l
(38 dnalr - B3LY 1 plall &y A1 2IS) L) s dsle

(;m,s:w@.@uy\r,unaﬁp\w)é,M|r£ts&.g.i

(ol Brslr - B3LSY o ald & 1 JS) (gibadll 3, 5135 5
(ol dmslor . LY o ald iy N ES) i ey ole s A
(b ol 5L p ald B U1 2US) (g 9w bl (5318 sk - ]
(S dnslr - g V&S a8 e e A s
Q\;u@u(w;:wt?.(,,Jaj\quw)@wnmé.;.(i

o, 5 _ _ _ .
(g 28  Jaaly fnalor) S0 p 2 ai8  J6 5

Ul (Goow malr) s b3

/ \
< \O
| V

o o L P )

e G I | ) e ) B







,,)@&%i«/@‘\& TNl s,

&@))%A
L~

S sl
L}@\ RS
J:Jz}'j\ U"ij)
S st el
e, 255805 )

S v

%N\@\;\.gﬂﬂ\g{ggxdf@u.;.i
Sl UL DL LK Gaeodl 30 5l
31 el . L) @;J\;thw );5.;.1
d\;m.@;ﬁ\;{@\}wu}@@.ﬂ
PRI ICH U SRPVE SIS (Y WY
b dnele LA I L LK ol g2y s

o | oA o bt S W A G MR
SV Zneler 28 5. Ty LK me s 3latens
B paild Zaald | DK Gl Ve

) &
Yoo——ri - =Y
s G YOS




Sl sl 5l ssasdl S pe Al Al Al

Losial) Lealal) il (e et / Al il 2l CasYly e A Ak Al * paall
Ll Sl S 5o il Rl Al £ 1yl 3458 el Gl ) el o
-2017 = . 1438« jall 5 &gl

24 ¢ Hga cJslaa s alaa

-(2017 )\H) Sl s galadl aaall ¢ualid) alaall calod) d3d)- doliad

2227-0345 : 2,

ladll

Al el ally

) i) 3 il g (Rnnll) Lady) Al ) 2l sl ]
e ¢ J oY) J.\i\uﬁ\ 5.l s-- 328--2000-1988 c2ena <3 all 4 _LLLJ)}J--(‘M;)&;
LOlsiadl ) ) gan jad g 263--1934-1888 LSl st 5

AS589.A1 A8365 2017 VOL. 6 NO. 21
Gla glaal) aliig A ygdl) S ya







/l

z (™l 2~ LV/‘
L:f L Y=

Holl @d )
Print ISSN: 2227-0345  :.2)
Online ISSN: 2311 - 9152 : 59,51 s,
AT VY Bt VIVY &1 pall 35L5401g Sl 13 2 pln¥l @)
) yall s y5gen — Al 3 S
Tel: +964 032 310059 Mobile: +964 771 948 7257

http: //alameed.alkafeel.net
Email: alameed@alkafeel.net

1 -.II= |

EK‘{I S\/z:’fg 4»\\\4

osdly pailly deldall



ﬁiwﬁf%
k'? [S) LM

Rl
B :'L vL "Lb&.@

LLN L, Sl 5
R g
f_)Jma)
SRR REEIN . \ -
O [FS G| 3 S
\ o >, \/\Doi\"/\'/
PRI R RICETy)f
AN T N3

o ally ol ST LI el A5 LN
A S S






(}\///‘/
V‘U& \)
,,. s Q;s
(5 JeD )

YYYV-:Y$0

9 SN sy
VA =GR

A

tgbaéﬁ?§9@£Gﬁé&;9Lﬂ\iE;J\i5§Lﬁ\iiﬁ

RENAHIFSTE 78 Y@ (PP






